
ABOUT US 
 

15+ Years of Leadership in Digital Marketing and SEO 
We aren’t just passionate about the automobile industry, digital marketing, and search engine 

optimization, we live it all.  At Heystone Media, we literally place ranking highly at the top of the list, but 

don’t just take our word for it. Chances are, you found our page because of OUR high search engine 

rank.  

Heystone is the go-to partner for your automobile industry marketing needs.  Our organization was built 

upon a foundation of strong partnerships with leading search engines, social media outlets, and a 

multitude of auto-related display websites. 

In 2012, our CEO, Mark Homwald, was working for an advertising agency and was just trying to buy a 

sweet sixteen car for his daughter when he realized that navigating a vehicle purchase-- new or used-- 

can be a stressful, time-consuming experience.  At the end of the day, consumers are only left with Kelly 

Blue Book, the internet, and car salesmen to appeal to their utmost desires, whether they’re safety-

related or material.  Heystone seeks to get the right message to the right consumers seamlessly.   

We use our in-depth digital marketing knowledge and expertise to tactfully target consumers.  We’ve 

consistently studied and utilized the latest advances in technology to stay ahead of the game (and any 

algorithms that may be affected by changes).  We’ve developed the capability to reach specific 

audiences on a daily basis via various digital outlets and we’ve been an integral part of the conversations 

that occur to determine the latest and greatest opportunities to do so. 

Our experts offer innovative solutions that reach seemingly unattainable results quickly and efficiently.  

We pride ourselves in studying industry-specific trends beyond the most effective marketing tactics.  

Our expertise indirectly results in an enhanced relationship between the advertiser and the consumer. 

You’re a consumer, too.  You get it, and so do we.  Life is busy and there are places to be. Why make 

researching the features of your ride there any more difficult? 

 


